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#3% - (Mandarin I) 2 2 2 2 d O EEY Rk
= #3% ¢ #% - (Chinese conversation ) 2 2 2 2 4T EFF AF %k
i |#F# R - (Chinese reading 1) 2 2 2 2 4T B Bk
% |##F R4 - (Chinese listening compensation ) 2 2 2 2 4 EEY A Bk
‘j %4 2 1 3 (Pronunciation and Correction) 2 2 2 2 4T B Bk
b 2= 24 B (Chinese character recognition and writing) 2 2 2 2 i FE LB %
¢ 2 fjagr ¥4 (Chinese text and email) 2 2 2 2 J R EEC LB
& Iy ¥ R 3 /& (Taiwan Hunanities and Economic Development) 2 2 2 2
L * | & £ EEE AH S E (Corporate ethics and sustainable development) 2 2 2 2
r i Z AP BB AR * (Cloud technology and business applications) 2 2 2 2
e " |448 3 % (media literacy) 2 2 2 2
q ¥ 2% (Management) 3 3 3 3
u 7% & ¥ ¥ = (International Business Management) 3 3 3 3
11, &% B2 (Principles of Economics) 3 3 3 3
e ¢34 12% (Principles of Accounting) 3 3 3 3
d 3 3-8 % (Statistics Application ) 3 3 3 3
I | AT T 4 IR 2 e * (Newnedia Marketing and Application) 3 3 3 3
‘? 4 1 47 # %% (Introduction to Artificial Intelligence) 3| 3 3| 3
& #1142 4147 (Creativity and innovation) 3 3 3 3
7 %4 4 % % ¥ (Commercial video production) 3 3 3 3
£ 3 %% (Introduction to financial market) 3 3 3 3
®*% 7 % %% (Introduction to international trade) 3 3
g3l 55 55 21 21 1919 15 15| 0| 0
#3% - (Mandarin I1) 2 2 d
ji': 235 63 - (Chinese conversation I1) 2 2 2 2 4
;j #3Z B # - (Chinese reading I1) 2 2 2 2 i
i |E3## ¢ = (Chinese listening compensation I1) 2 2 2 2 d Ot B LB
pro|® %4 (nultimedia applications) 2 2 2 2 4T EFF Bk
4 % B i€ S (Beginner Writing Exercises) 2 2 2 2 R EE R
T+ B A2 % & ¢ 12 (B-commerce Management) 3 3 3 3
PP K39 4+ (WEB design) 3 3 3 3
ek 4527 i1 (Website analysis and optimization) & 3 3 3
# A3 2 g2 74 (Social Media and Internet Marketing) | 3 3 3 3
& g AER & ¢ (F(Smart retail implementation) & 3 3 3
i3 » |4 % Ali# * (Generative Al applications) 3 3 3 3
7 ¥:® % # (¥ (Commercial short film production) 3 3 3 3
,e\ B8 i e e % (Media post-production and image p| 3 3 3 3
1 346 ¢ 412 7% 2+ (Live broadcast planning and production practice) 3 3 5 3
e < it § 12 (cross-culture management) 3 3 3 3
¢ 44 Fih§ (Human resource management) 3 3 3 3
;t 4 A& F¥ §72 (Production and operation management) 3 3 3 3
v ity @4+ (Importation & Exportation Affairs) & 3 3 3
e " 7 * # < (- ) (Business English 1) 2 2 2 2
~ | % [®m% &=L (nternational finance and exchanges) 3 3 3 |3
LI ES 3 -31 4% (Sustainable development topics) 3 3 3 3
2 lagp *c§ 72 (Net zero emissions management) 3 | 3 g | 8
AE L 244 12 (Intelligent and visual management) 3 3 3 3
7% #< (=) (Business English 1) 2 2 2 2
£ ¥ 5% 245 (Business operation and simulation) & 8] 3 3
% # % % (- ) summer internship I 2 - 2 - 2 - |F Y160 pF
@ |2% % ¥ (=) summer internship II 4 - 4 - 4 - R V3200 ¥
¥ o |#H g ¥ (- ) semester intership I 9 5 9 = F Y458
Bt ¥ (=) semester intership I1 9 - 9 - AY45B
-3 194 0 0 9 9 12 | 12 18 | 18 | 17 | 17 14 | 14 | 15 0 15 0

2 %% ¢ (Graduation requirements)

2 XG0 #2858 =2 i3 558 & HE 8505 &4 +i547 128 42138 » (The total number of credits for graduation is 128 credits = 55 credits of requried courses + 50 credits of elective
courses + 13 credits of interdisciplinary courses)
L B4R B 32 T & 4o (interdisciplinary courses are defined as):
(1) #7¢ Bt & *TB K 2 342 (Courses offered by various departments of the NMM)
(2) ATE P & L 9TBRE G B AE2 Y ¥4z (Study courses offered by any department of NMM)
(3) Frha R ‘& 2 A BRRATERE G EA 2 R MY A2 (on-line course with credit certification recognized by NMM)
(4) wp =




